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Introduc)on 
In today's healthcare landscape, social media has emerged as a powerful tool for 

physical therapists and physical therapist assistants, offering unprecedented 

opportuni)es to connect with pa)ents, share knowledge, and promote the 

profession. However, this digital realm also introduces unique ethical challenges. 

The lines between professional and personal interac)ons can easily blur, pa)ent 

confiden)ality may be compromised, and the accuracy of informa)on shared 

online can have a profound impact on public health. This course delves into the 

ethical implica)ons of social media use in physical therapy, providing guidance for 

naviga)ng this complex environment responsibly. Through the examina)on of 

real-world scenarios, discussions on best prac)ces, and an overview of relevant 

regula)ons, this course offers a framework for maintaining ethical standards while 

effec)vely leveraging social media. By the end of this course, PTs and PTAs will be 

equipped with the knowledge and tools needed to use social media in a way that 

upholds the highest standards of the physical therapy profession, ensuring that 

their online presence enhances both pa)ent care and professional development. 

Background  
Social media has rapidly become a central component of modern communica)on, 

influencing how individuals connect, share informa)on, and seek knowledge. For 

physical therapists and physical therapist assistants, these plaHorms offer 

unprecedented opportuni)es to engage with pa)ents, collaborate with 

colleagues, and access the latest research and professional trends. This sec)on 

will provide an overview of the history of social media plaHorms and how their 

evolu)on has produced changes in the delivery of healthcare. It will also explore 

different forms of social media and their impact on healthcare. In addi)on, this 

sec)on will explore the ethical implica)ons related to social media and physical 
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therapy care. This overview will lay the founda)on for more in-depth topics on the 

integra)on of social media into physical therapy care.  

History of Social Media and Physical Therapy1 

The integra)on of social media into physical therapy is a rela)vely recent event, 

reflec)ng broader changes in both technology and healthcare communica)on. 

The journey began with the early days of the internet and has evolved alongside 

the digital landscape, significantly altering how physical therapists interact with 

each other, their pa)ents, and the wider public. This sec)on will detail the 

beginnings of social media to the present day to lay a founda)on of the ways it 

has integrated within healthcare over decades. 

The Early Internet and Pre-Social Media Era (1990s-2000s) 

In the 1990s, the internet began to emerge as a new fron)er for communica)on 

and informa)on exchange. Early websites and forums, such as Usenet groups and 

email lists, allowed healthcare professionals, including physical therapists, to 

connect and share knowledge in ways that were previously unimaginable. These 

plaHorms, though rudimentary by today’s standards, laid the groundwork for the 

online professional communi)es that would later flourish with the advent of social 

media. 

During this )me, physical therapy remained largely confined to tradi)onal 

methods of pa)ent interac)on and professional development. Conferences, 

journals, and in-person networking were the primary avenues for con)nuing 

educa)on and collabora)on. However, early digital communica)on was beginning, 

selng the stage for the eventual convergence of physical therapy and social 

media. 
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The Rise of Social Media Pla>orms (Mid-2000s to Early 2010s) 

The mid-2000s marked the birth of modern social media, with plaHorms like 

Facebook (2004), YouTube (2005), and TwiZer (2006) quickly gaining popularity. 

Ini)ally, these plaHorms were primarily used for personal communica)on and 

entertainment, but their poten)al for professional use soon became evident. 

Physical therapists began to experiment with social media as a means of 

networking, sharing knowledge, and engaging with the public. 

The early adop)on of social media by physical therapists was largely organic, 

driven by individual professionals who saw the value in expanding their reach 

beyond tradi)onal boundaries. Blogs, YouTube channels, and TwiZer feeds 

emerged as new tools for educa)on and pa)ent outreach. These early adopters 

laid the founda)on for the broader acceptance of social media within the 

profession. 

The ProfessionalizaAon of Social Media Use (2010s) 

As social media con)nued to grow in popularity, the physical therapy community 

began to recognize its poten)al as a professional tool. By the early 2010s, social 

media had become a mainstream part of the physical therapy landscape. 

Professional organiza)ons, such as the American Physical Therapy Associa)on 

(APTA), began to embrace social media as a means of communica)on, advocacy, 

and educa)on. 

This period saw the rise of specialized online communi)es and forums where 

physical therapists could discuss clinical prac)ces, share research, and collaborate 

on case studies. PlaHorms like LinkedIn became essen)al for professional 

networking, while TwiZer emerged as a hub for real-)me discussion and 

knowledge sharing during conferences and events. 
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The professionaliza)on of social media use also brought about new challenges, 

including the need for guidelines and best prac)ces. Issues such as maintaining 

pa)ent confiden)ality, naviga)ng professional boundaries, and ensuring the 

accuracy of shared informa)on became central concerns. In response, many 

professional organiza)ons developed social media policies to guide physical 

therapists in the responsible use of these plaHorms. 

The IntegraAon into Clinical PracAce and EducaAon (Late 2010s-Present) 

In the late 2010s, social media became fully integrated into the fabric of physical 

therapy prac)ce and educa)on. Physical therapists began using plaHorms like 

Instagram and Facebook not just for professional development but also as tools 

for pa)ent educa)on and engagement. Visual content, including exercise 

demonstra)ons and pa)ent tes)monials, became increasingly popular, allowing 

therapists to reach and educate a broader audience. 

Academic ins)tu)ons and con)nuing educa)on providers also began to 

incorporate social media into their curricula, recognizing its value in preparing the 

next genera)on of physical therapists for the digital age. Online courses, webinars, 

and virtual conferences became common, omen supplemented by social media 

interac)ons that extended learning beyond the classroom. 

During this )me, the role of social media in physical therapy also expanded to 

include public health advocacy and awareness campaigns. Physical therapists and 

organiza)ons used these plaHorms to promote the benefits of physical therapy, 

raise awareness about specific health condi)ons, and advocate for public policies 

related to healthcare. Social media campaigns became powerful tools for 

spreading evidence-based informa)on, debunking myths, and fostering a more 

informed public. 
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The COVID-19 Pandemic: A Catalyst for Social Media IntegraAon 

The COVID-19 pandemic further accelerated the integra)on of social media into 

physical therapy. With in-person interac)ons limited, many physical therapists 

turned to social media to maintain pa)ent rela)onships, provide telehealth 

services, and share vital informa)on about health and wellness during the 

pandemic. The crisis highlighted the importance of digital tools in ensuring 

con)nuity of care and underscored the value of social media as a flexible, 

accessible plaHorm for both pa)ent engagement and professional collabora)on. 

Telehealth services, omen promoted and facilitated through social media, became 

a cri)cal component of care, and many physical therapists began to rely on these 

plaHorms to guide pa)ents through exercises and rehabilita)on programs 

remotely. The pandemic also saw an increase in online communi)es where both 

pa)ents and prac))oners could share experiences, advice, and support during a 

)me of global uncertainty. 

The Present and Future: A ConAnuing EvoluAon 

Today, social media is an indispensable part of the physical therapy profession. It 

serves as a plaHorm for pa)ent educa)on, professional networking, and 

con)nuous learning. As new technologies emerge, including virtual reality (VR) 

and ar)ficial intelligence (AI), the role of social media in physical therapy is likely 

to evolve further, offering even more innova)ve ways to enhance pa)ent care and 

professional development. 

Looking ahead, the ongoing challenge will be to harness the power of social media 

responsibly, ensuring that it con)nues to serve as a posi)ve force in the field of 

physical therapy. As we move forward, the lessons learned from the history of 

social media integra)on will be crucial in naviga)ng the future of digital 

healthcare. 
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Current Forms of Social Media Used in Physical Therapy1 

As social media con)nues to evolve, various plaHorms have emerged as valuable 

tools for physical therapists to connect, educate, and engage with pa)ents and 

peers. Understanding the unique features and poten)al of each plaHorm can help 

physical therapists maximize their impact and reach. This sec)on contains a 

detailed explora)on of the most commonly used social media plaHorms in the 

context of physical therapy. 

Instagram2 

Instagram is a visual-centric plaHorm that allows users to share photos, videos, 

and stories. It has become a powerful tool for physical therapists to demonstrate 

exercises, share pa)ent success stories, and provide educa)onal content in a 

visually engaging format. 

Instagram offers a variety of features that make it an effec)ve plaHorm for sharing 

educa)onal content in physical therapy. These features are included in brief detail 

below.  

Posts: Instagram allows users to share single images or a series of images in 

carousel posts, which can be used to illustrate step-by-step exercises, 

rehabilita)on techniques, or infographics on anatomy and injury preven)on. The 

visual nature of posts makes complex informa)on more diges)ble and engaging 

for viewers. 

Videos: Short videos (up to 60 seconds in standard posts and up to 10 minutes for 

verified accounts) can be used to demonstrate exercises, provide quick )ps, or 

explain key concepts in physical therapy. Video content is par)cularly useful for 

showing dynamic movements and proper technique. 
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Instagram Stories: These 24-hour, temporary posts are ideal for sharing quick )ps, 

behind-the-scenes content, or updates on ongoing physical therapy sessions. 

Stories can also include interac)ve features like polls, quizzes, and ques)ons, 

allowing for direct engagement with followers. 

IGTV: For longer-form video content, IGTV allows physical therapists to upload 

videos that are up to 60 minutes long. This feature is perfect for in-depth tutorials, 

detailed explana)ons of treatment methods, or educa)onal series on specific 

condi)ons or rehabilita)on techniques. 

Reels: Reels are short, 15 to 60-second videos that can be edited with music, 

effects, and text. They are highly engaging and omen discoverable through 

Instagram's Explore page, making them a great tool for reaching a wider audience 

with quick, educa)onal snippets. 

Live: Instagram Live allows therapists to stream video content in real-)me, 

enabling interac)ve sessions where they can answer ques)ons, demonstrate 

exercises, or conduct virtual workshops. Live sessions can be saved and shared on 

IGTV for later viewing. 

Highlights: Stories can be saved and organized into Highlights on a user’s profile, 

crea)ng a permanent resource for followers. This feature is useful for categorizing 

educa)onal content into different topics, such as “Stretching Tips,” “Injury 

Preven)on,” or “Success Stories.” 

CapAons and Hashtags: Cap)ons allow therapists to provide detailed 

explana)ons, context, and links to addi)onal resources. Hashtags increase the 

discoverability of posts, making it easier for users searching for specific topics to 

find relevant educa)onal content. 
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Direct Messaging: Instagram’s messaging feature allows for private interac)ons 

with followers, enabling therapists to answer specific ques)ons, provide 

personalized advice, or engage with pa)ents in a more confiden)al selng. 

Together, these features make Instagram a versa)le plaHorm for physical 

therapists to share educa)onal content, engage with their audience, and enhance 

pa)ent understanding and adherence to therapy protocols. 

Facebook3 

Facebook serves as a mul)faceted plaHorm where therapists can create dedicated 

groups for pa)ent support, share educa)onal resources, and conduct live Q&A 

sessions, fostering a sense of community and con)nuous pa)ent engagement. 

Facebook offers a wide range of features that make it a valuable plaHorm for 

physical therapists to use in their prac)ce, which are detailed in this sec)on. 

Business Pages: Physical therapists can create dedicated business pages to 

represent their prac)ce or brand. These pages allow therapists to share 

informa)on about their services, post updates, and engage with followers. Pages 

can include contact informa)on, appointment booking op)ons, and pa)ent 

reviews, making it easier for poten)al clients to connect. 

Groups: Facebook groups provide a space for crea)ng communi)es around 

specific topics, such as rehabilita)on for par)cular injuries or general wellness. 

Therapists can create and manage these groups to facilitate discussions, share 

educa)onal content, and offer support to members. Groups can be public, private, 

or secret, allowing control over who can join and par)cipate. 

Facebook Live: This feature enables physical therapists to broadcast live video 

sessions to their followers. Live sessions can be used for real-)me Q&A, exercise 

demonstra)ons, webinars, or virtual workshops. Followers can interact through 
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comments during the live stream, allowing for immediate engagement and 

feedback. 

Events: Physical therapists can create and promote events, such as workshops, 

webinars, or health awareness campaigns, directly on Facebook. The event 

feature allows for easy sharing and RSVP tracking, helping therapists manage 

aZendance and communicate with par)cipants before and amer the event. 

Posts: Regular posts on a Facebook page can include text, images, videos, and 

links. Physical therapists can use these posts to share ar)cles, educa)onal videos, 

pa)ent tes)monials, and updates about their prac)ce. Posts can also be boosted 

through paid promo)on to reach a wider audience. 

Messenger: Facebook Messenger allows for direct, private communica)on with 

followers and pa)ents. Therapists can use Messenger to answer ques)ons, 

provide follow-up care, schedule appointments, and offer personalized advice in a 

confiden)al selng. 

Facebook Watch: Therapists can upload longer video content, such as tutorials or 

recorded webinars, to Facebook Watch, making it accessible to a broader 

audience. This feature is par)cularly useful for crea)ng a library of educa)onal 

content that pa)ents can access at their convenience. 

Ads and TargeAng: Facebook’s adver)sing plaHorm offers sophis)cated targe)ng 

op)ons, allowing physical therapists to promote their services to specific 

demographics based on loca)on, interests, and behavior. This feature is useful for 

reaching poten)al clients or promo)ng specific services, such as specialized 

rehabilita)on programs. 

Polls and Surveys: Physical therapists can use polls and surveys within posts or 

groups to gather feedback, understand pa)ent needs, and engage followers. 
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These tools can be valuable for tailoring content and services to beZer meet the 

needs of their audience. 

Scheduling Posts: Facebook allows users to schedule posts in advance, which 

helps therapists maintain a consistent presence without needing to post in real-

)me. This feature is par)cularly useful for planning content around events, 

seasons, or health awareness campaigns. 

Insights and AnalyAcs: Facebook provides detailed analy)cs on page 

performance, including metrics on reach, engagement, and follower 

demographics. Physical therapists can use these insights to understand what 

content resonates with their audience, adjust their strategy, and improve their 

outreach efforts. 

Together, these features make Facebook a comprehensive plaHorm for physical 

therapists to engage with their pa)ents, promote their services, and build a 

suppor)ve online community. 

TwiWer4 

TwiZer serves as a microblogging plaHorm where physical therapists can share 

concise updates, par)cipate in professional discussions, and engage in real-)me 

communica)on during events and conferences. The plaHorm's focus on brevity 

makes it ideal for quick dissemina)on of informa)on, facilita)ng professional 

networking, and fostering collabora)on across the healthcare community. 

TwiZer offers several features that are beneficial for physical therapists looking to 

connect with peers, engage with pa)ents, and stay informed about the latest 

developments in the field. 

Tweets: TwiZer allows users to share short messages, or "tweets," of up to 280 

characters. Physical therapists can use tweets to share quick )ps, updates, links to 

 14



ar)cles or videos, and insights into their prac)ce. The brevity of tweets makes 

them ideal for sharing concise informa)on and engaging in real-)me 

conversa)ons. 

Hashtags: Hashtags are keywords or phrases preceded by the "#" symbol, used to 

categorize tweets and make them discoverable to a broader audience. Physical 

therapists can use relevant hashtags like #PhysicalTherapy, #Rehabilita)on, or 

#ExerciseTips to reach users interested in those topics, join broader conversa)ons, 

and increase the visibility of their content. 

Threads: TwiZer threads allow users to connect a series of tweets together, 

enabling more in-depth discussion on a topic. Physical therapists can use threads 

to provide detailed explana)ons, step-by-step guides, or to expand on a par)cular 

subject that requires more than one tweet to cover. 

MenAons and Replies: Therapists can engage with other users by men)oning 

them in tweets using the "@" symbol. This feature is useful for joining 

conversa)ons, responding to ques)ons, and networking with other professionals. 

Replies to tweets can also be used to engage in dialogue, provide advice, or offer 

support to pa)ents and peers. 

Retweets and Quote Tweets: Retwee)ng allows users to share someone else's 

tweet with their own followers, helping to amplify important informa)on or 

interes)ng content. Quote twee)ng allows therapists to add their own 

commentary to a retweeted post, providing context or addi)onal insights. 

Lists: TwiZer Lists allow users to create curated groups of TwiZer accounts based 

on specific interests or topics. Physical therapists can create lists of influen)al 

professionals, research organiza)ons, or healthcare news outlets to streamline 

their feed and stay up-to-date on industry trends. 
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Polls: TwiZer's polling feature allows users to create simple polls to gather 

opinions, feedback, or preferences from their followers. Physical therapists can 

use polls to engage their audience, ask ques)ons about common health concerns, 

or gauge interest in specific topics. 

TwiWer Spaces: TwiZer Spaces is an audio-based feature that allows users to host 

live conversa)ons. Physical therapists can use Spaces to hold discussions, host 

interviews with experts, or conduct Q&A sessions in real-)me, offering a new way 

to engage with their audience. 

Bookmarks: The Bookmark feature allows users to save tweets for later reference. 

This is useful for physical therapists who want to save relevant ar)cles, research, 

or discussions to review later. 

Trends: The Trends feature highlights popular topics and hashtags that are 

currently being discussed on TwiZer. Physical therapists can monitor trends to stay 

informed about what is happening in the healthcare industry and par)cipate in 

relevant conversa)ons. 

AnalyAcs: TwiZer provides analy)cs for users to track the performance of their 

tweets, including metrics on impressions, engagements, and follower growth. 

Physical therapists can use this data to understand which types of content 

resonate with their audience and refine their social media strategy accordingly. 

TwiZer’s real-)me nature, coupled with its features for concise communica)on 

and broad reach, makes it an effec)ve plaHorm for physical therapists to share 

knowledge, engage with both pa)ents and peers, and stay connected with the 

latest industry developments. 
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LinkedIn5 

LinkedIn offers a variety of features that are par)cularly useful for physical 

therapists to enhance their professional presence, connect with peers, and engage 

in industry-related discussions. As a professional networking plaHorm, LinkedIn 

allows physical therapists to create detailed profiles that showcase their 

educa)on, cer)fica)ons, work experience, and areas of specializa)on. This feature 

not only helps therapists build credibility but also makes it easier for poten)al 

clients, employers, or collaborators to find and connect with them. 

One of LinkedIn's key features is the ability to connect with other professionals in 

the field. Physical therapists can expand their professional network by connec)ng 

with colleagues, former classmates, mentors, and other healthcare professionals. 

These connec)ons can lead to opportuni)es for collabora)on, referrals, and 

professional development. Addi)onally, LinkedIn’s messaging feature allows for 

direct communica)on with these connec)ons, facilita)ng networking, 

mentorship, and the sharing of knowledge and resources. 

LinkedIn Groups are another valuable feature, providing a space for therapists to 

join communi)es centered around specific topics or areas of interest, such as 

rehabilita)on, sports medicine, or chronic pain management. These groups offer a 

plaHorm for sharing insights, discussing industry trends, and seeking advice from 

peers, which can be par)cularly beneficial for staying informed and engaged with 

the latest developments in the field. 

The plaHorm's publishing tools enable physical therapists to share their exper)se 

by wri)ng and pos)ng ar)cles on topics relevant to their prac)ce. These ar)cles 

can help establish the therapist as a thought leader in their niche, aZrac)ng the 

aZen)on of other professionals, poten)al clients, and even media outlets. 

Addi)onally, LinkedIn posts allow therapists to share shorter updates, such as links 
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to external ar)cles, videos, or insights on recent industry developments. These 

posts can increase visibility and engagement within the professional community. 

LinkedIn’s job search and recruitment features are also highly beneficial. Physical 

therapists can use the plaHorm to explore job opportuni)es, set up job alerts, and 

apply directly to posi)ons. For those looking to hire, LinkedIn offers tools to post 

job openings, search for candidates, and manage the recruitment process, making 

it easier to find qualified professionals. 

LinkedIn Learning is another feature that offers access to a wide range of courses 

and tutorials on various professional skills, including healthcare-related topics. 

Physical therapists can use these resources to con)nue their educa)on, learn new 

techniques, and stay up-to-date with industry best prac)ces. 

Finally, LinkedIn provides detailed analy)cs for users who manage company pages 

or share content regularly. These analy)cs offer insights into how posts and 

ar)cles are performing, who is viewing them, and how they are being engaged 

with. This data is invaluable for refining content strategies and understanding 

what resonates with the LinkedIn audience. 

Overall, LinkedIn’s features provide physical therapists with robust tools for 

professional networking, con)nuing educa)on, industry engagement, and career 

advancement, making it an essen)al plaHorm for those looking to grow their 

prac)ce and influence in the healthcare community. 

YouTube6 

YouTube offers a robust plaHorm with numerous features that can be highly 

beneficial for physical therapists aiming to educate pa)ents, share exper)se, and 

build a professional online presence. One of the primary advantages of YouTube is 

its ability to host long-form video content. Physical therapists can create and 

upload detailed exercise demonstra)ons, rehabilita)on tutorials, pa)ent 
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educa)on videos, and in-depth discussions on specific condi)ons or treatment 

techniques. These videos can be an invaluable resource for pa)ents who need 

visual guidance on how to perform exercises correctly at home. 

Playlists on YouTube allow therapists to organize their videos into specific 

categories, such as "Post-Surgery Rehab," "Stretching Techniques," or "Injury 

Preven)on." This feature makes it easier for viewers to find related content and 

follow a structured series of videos tailored to their needs. Playlists can also 

enhance user engagement by encouraging viewers to watch mul)ple videos in 

sequence. 

YouTube’s live streaming feature, YouTube Live, enables physical therapists to 

conduct real-)me sessions, such as virtual workshops, Q&A sessions, or live 

exercise classes. During these live streams, therapists can interact with viewers 

through the chat func)on, answering ques)ons and providing immediate 

feedback. These sessions can be saved and made available on the channel for later 

viewing, increasing their accessibility and value. 

The comment sec)on under each video allows viewers to engage directly with the 

content creator, asking ques)ons, providing feedback, or sharing their own 

experiences. This interac)ve feature helps build a community around the channel, 

fostering pa)ent engagement and allowing therapists to address specific concerns 

or clarify points made in the videos. 

YouTube Shorts is another feature that physical therapists can u)lize to create 

short, engaging videos (typically under 60 seconds) that highlight quick )ps, 

exercise snippets, or brief health advice. These short videos are ideal for capturing 

aZen)on quickly and can reach a broader audience due to their shareable nature. 

YouTube’s analy)cs tools provide detailed insights into how videos are performing, 

including data on views, watch )me, audience demographics, and engagement 
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rates. Physical therapists can use these analy)cs to understand what content 

resonates most with their audience, allowing them to tailor future videos to meet 

the interests and needs of their viewers. 

Mone)za)on op)ons, such as AdSense, allow physical therapists with large 

followings to generate revenue from their content. While not the primary focus 

for many, this can be an added benefit for those who consistently produce high-

quality educa)onal content. 

Search op)miza)on features, such as )tles, descrip)ons, tags, and thumbnails, 

allow physical therapists to make their videos more discoverable. By op)mizing 

these elements with relevant keywords and eye-catching visuals, therapists can 

increase the likelihood that their videos will be found by users searching for 

specific informa)on related to physical therapy. 

Lastly, the ability to embed YouTube videos on websites and share them across 

other social media plaHorms enhances the reach of the content. Physical 

therapists can integrate their YouTube videos into their prac)ce’s website or share 

them on plaHorms like Facebook, LinkedIn, and TwiZer, broadening their audience 

and reinforcing their online presence. 

These features make YouTube a powerful tool for physical therapists to educate 

pa)ents, expand their reach, and establish themselves as experts in the field, all 

while providing valuable resources that can be accessed any)me, anywhere. 

TikTok7 

TikTok offers a dynamic plaHorm with several features that physical therapists can 

leverage to engage with a broad audience, educate pa)ents, and enhance their 

online presence. The primary format on TikTok is short-form videos, which can 

range from a few seconds to up to 10 minutes, although the most successful 

content is typically between 15 and 60 seconds. This brevity encourages therapists 
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to deliver concise, impacHul content that is easily diges)ble, making it ideal for 

quick exercise demonstra)ons. 

TikTok’s edi)ng tools are par)cularly robust, allowing users to add music, 

voiceovers, text overlays, filters, and effects to their videos. Physical therapists can 

use these tools to create visually engaging content that captures aZen)on quickly, 

such as step-by-step exercise guides, injury preven)on )ps, or short explana)ons 

of common physical therapy concepts. The plaHorm’s duet and s)tch features also 

allow users to collaborate with or respond to other users’ content. Therapists can 

use these features to react to or build upon relevant content, engage in 

professional dialogue, or provide expert commentary on trending topics. 

The For You Page (FYP) is TikTok’s main discovery engine, where content is 

algorithmically recommended to users based on their interests and engagement 

history. By using relevant hashtags, trending sounds, and engaging content, 

physical therapists can increase their chances of appearing on the FYP, thereby 

reaching a wider audience beyond their immediate followers. 

TikTok also offers live streaming capabili)es, allowing therapists to host live 

sessions where they can interact with viewers in real-)me. This feature is useful 

for live Q&A sessions, virtual workshops, or exercise classes, providing a direct line 

of communica)on with followers. 

Challenges are a popular content format on TikTok, where users par)cipate in 

trends or specific tasks using a par)cular hashtag. Physical therapists can create or 

join challenges that promote healthy habits, demonstrate exercises, or raise 

awareness about physical health issues. This can foster community engagement 

and encourage users to try the exercises or )ps shared by the therapist. 

TikTok’s analy)cs tools provide insights into video performance, follower growth, 

and audience demographics. This data helps physical therapists understand what 
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content resonates with their viewers and refine their strategy to beZer meet the 

needs of their audience. The plaHorm’s comment sec)on and direct messaging 

features allow for interac)on with viewers, enabling therapists to answer 

ques)ons, provide support, or build a more personal connec)on with their 

audience. 

The video cap)on feature on TikTok allows therapists to add descrip)ve text to 

their videos, which can be op)mized with relevant keywords and hashtags to 

improve discoverability. Cap)ons also help in making the content accessible to a 

broader audience, including those who might be watching without sound. 

Finally, TikTok’s collabora)ve features, such as the ability to tag other users or 

par)cipate in trending sounds and challenges, foster a sense of community and 

collabora)on. By engaging with other users, including pa)ents, colleagues, or 

influencers in the health and wellness space, physical therapists can extend their 

reach and build a more robust online presence. 

Overall, TikTok’s combina)on of crea)ve tools, discovery algorithms, and 

community features make it an effec)ve plaHorm for physical therapists to 

educate, engage, and inspire a wide audience, par)cularly among younger 

demographics who are increasingly seeking health informa)on on social media. 

Podcasts  

Podcasts offer a range of features that can be highly beneficial for physical 

therapists looking to share their exper)se, connect with their audience, and 

enhance their professional presence. 

Audio Content Crea)on is the primary feature of podcasts, allowing physical 

therapists to produce in-depth discussions on various topics related to physical 

therapy, rehabilita)on techniques, injury preven)on, and pa)ent care. The audio 

format provides an opportunity for therapists to explore topics in detail, conduct 
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interviews with experts, or share personal insights and experiences, making it a 

versa)le medium for educa)onal content. 

On-demand listening is a key feature, as listeners can access podcast episodes at 

their convenience. This flexibility allows physical therapists to reach audiences 

who prefer consuming content while mul)tasking or during )mes when they are 

not able to engage with visual media, such as during commutes or workouts. 

Interview opportuni)es enable therapists to host conversa)ons with other 

healthcare professionals, researchers, or physical therapy experts. These 

interviews can offer listeners diverse perspec)ves, expert insights, and valuable 

informa)on that enhances the podcast's credibility and provides a richer learning 

experience. 

Episode structuring allows therapists to organize content into individual episodes 

or series focused on specific topics or themes. This structure helps in crea)ng a 

comprehensive resource library that listeners can explore based on their interests 

or needs, such as a series on sports injuries, post-surgery recovery, or chronic pain 

management. Educa)onal Content delivery is enhanced through the ability to dive 

deep into complex topics in a conversa)onal format. Therapists can use podcasts 

to provide con)nuing educa)on for other professionals, share case studies, or 

discuss emerging trends in physical therapy, contribu)ng to the broader 

professional discourse. 

Analy)cs tools provided by podcast hos)ng plaHorms offer valuable insights into 

listener demographics, episode performance, and engagement metrics. Physical 

therapists can use this data to understand their audience beZer, refine their 

content strategy, and improve their podcast’s effec)veness. Accessibility features, 

such as transcripts or show notes, can be used to provide wriZen summaries or 

detailed informa)on related to each episode. This enhances the accessibility of 
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the content for listeners who prefer reading or need addi)onal resources for 

reference. 

Overall, podcasts offer physical therapists a powerful plaHorm to disseminate 

knowledge, engage with their audience, and establish themselves as thought 

leaders in their field. The combina)on of in-depth content, flexible listening 

op)ons, and interac)ve features makes podcasts an effec)ve tool for professional 

development and pa)ent educa)on. 

Ethical Impact of Social Media1,8 

Social media has revolu)onized communica)on in all sectors, including 

healthcare. It has become an indispensable tool for informa)on dissemina)on, 

pa)ent engagement, professional networking, and public health advocacy. 

However, with these opportuni)es come significant ethical and prac)cal 

challenges. This sec)on will overview ethics in the u)liza)on of social media in 

physical therapy.  

Privacy and ConfidenAality Risks 

One of the primary ethical concerns in using social media in healthcare is the risk 

of breaching pa)ent confiden)ality. Even when efforts are made to anonymize 

pa)ent data, the poten)al for inadvertently revealing sensi)ve informa)on is 

high. For example, discussing a case study or sharing a success story with 

insufficient anonymiza)on can reveal iden)fying details about a pa)ent, leading to 

a breach of confiden)ality. Details like pa)ent informa)on, details like dates, 

specific circumstances, or loca)ons can make it possible to iden)fy the pa)ent. 

This risk is heightened on social media due to the poten)al for posts to be widely 

shared and seen by a large audience. Physical therapists must be vigilant about 

protec)ng pa)ent privacy and complying with regula)ons such as HIPAA. 
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In the United States, the Health Insurance Portability and Accountability Act 

(HIPAA) sets strict guidelines for the protec)on of pa)ent informa)on. Sharing PHI 

on social media without proper authoriza)on can result in severe legal 

consequences, including fines and damage to professional reputa)on. Beyond 

legal issues, sharing pa)ent informa)on on social media can violate professional 

ethical standards. Confiden)ality is a cornerstone of the pa)ent-provider 

rela)onship, and any breach can erode trust, harm pa)ents, and result in 

disciplinary ac)ons by professional boards. 

Social media plaHorms omen have complex and frequently changing privacy 

selngs, which can be difficult to manage. Healthcare professionals may 

mistakenly assume that their posts are private when, in reality, they are visible to 

a much wider audience, including individuals who should not have access to the 

informa)on. The ease with which content can be shared publicly on social media 

increases the risk that private informa)on may be exposed. For example, a 

healthcare professional might post a photo or a comment intended for a small 

group, but due to misconfigured privacy selngs, the post could be made public. 

Maintaining Professional Boundaries 

Healthcare professionals who use the same social media account for both 

personal and professional purposes risk exposing personal opinions, behaviors, or 

interac)ons that could impact pa)ent percep)ons and professional rela)onships. 

If pa)ent interac)ons occur on these accounts, there is a risk of inadvertently 

sharing confiden)al informa)on in a less controlled environment. 

Pa)ents may ini)ate contact with healthcare professionals through social media 

plaHorms, leading to discussions that could inadvertently involve the sharing of 

confiden)al informa)on in a non-secure environment. 
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CombaAng MisinformaAon 

The rapid spread of informa)on on social media can lead to the dissemina)on of 

inaccurate or misleading health informa)on. Physical therapists have an ethical 

responsibility to provide accurate, evidence-based content and to correct 

misinforma)on when encountered. This is crucial in maintaining public trust and 

ensuring that pa)ents receive reliable guidance. 

ReputaAon Management and Professionalism 

Social media presence can significantly impact a physical therapist’s professional 

reputa)on. Unprofessional behavior online, whether in personal or professional 

contexts, can damage public trust in both the individual and the profession as a 

whole. Unlike private conversa)ons, social media posts create a las)ng digital 

footprint. Comments, images, and interac)ons can be archived, shared, and 

searched, poten)ally resurfacing years later. Even deleted posts can be captured 

in screenshots or archived, making it impossible to fully erase them from the 

public domain. Engaging in discussions on controversial or polarizing topics can be 

risky, especially if the opinions expressed are interpreted as represen)ng the 

views of the en)re profession. Healthcare professionals should carefully consider 

the poten)al impact of their online opinions on their professional reputa)on. 

Responding to nega)ve pa)ent reviews or comments in a defensive or 

unprofessional manner can exacerbate the situa)on and harm the professional’s 

reputa)on. It is essen)al to manage such interac)ons with empathy, respect, and 

adherence to professional standards, even in the face of cri)cism. It is essen)al for 

physical therapists to maintain professionalism in all online interac)ons. 

Healthcare professionals must uphold the same standards of professionalism 

online as they do in person. This includes using appropriate language, avoiding 

unprofessional or offensive content, and respec)ng the privacy and dignity of 

pa)ents and colleagues. 
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Sec)on 1 Key Words 

Pre-Social Media Era - The period before the widespread adop)on and influence 

of social media plaHorms, typically spanning from the advent of the internet in the 

late 20th century up un)l the mid-2000s. 

HIPAA - The Health Insurance Portability and Accountability Act of 1996; a United 

States federal law designed to protect sensi)ve pa)ent health informa)on from 

being disclosed without the pa)ent's consent or knowledge 

Sec)on 1 Summary 

Social media's rapid integra)on into modern communica)on has significantly 

impacted how physical therapists and physical therapist assistants connect with 

pa)ents, collaborate with colleagues, and stay informed about the latest 

developments in their field. This sec)on has provided an overview of the 

evolu)on of social media plaHorms and their transforma)ve effects on healthcare 

delivery. It has also explored the various forms of social media and their influence 

on physical therapy. Moreover, it has addressed the ethical considera)ons 

essen)al for integra)ng social media into physical therapy care. This founda)on 

sets the stage for a deeper explora)on of how social media can be effec)vely and 

responsibly integrated into physical therapy prac)ce. 

Effects of Social Media on Physical Therapy Care 
Social media has revolu)onized the way healthcare is delivered, including in the 

field of physical therapy. With plaHorms like Facebook, Instagram, TwiZer, and 

LinkedIn, physical therapists and physical therapist assistants now have the ability 

to connect with pa)ents, colleagues, and the broader public in unprecedented 

ways. This sec)on explores the mul)faceted effects of social media on physical 
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therapy care, highligh)ng both the opportuni)es it offers and the challenges it 

presents. 

Posi)ve Effects1,8 

In the field of physical therapy, social media serves as a powerful tool that can 

enhance pa)ent care, professional development, and community engagement. 

This sec)on will explore the posi)ve effects of integra)ng social media into 

physical therapy care, emphasizing how these plaHorms can improve outcomes, 

foster collabora)on, and elevate the profession. 

Enhanced PaAent EducaAon and Empowerment 

Social media plaHorms allow physical therapists to share valuable educa)onal 

content, such as exercise demonstra)ons, injury preven)on strategies, and 

rehabilita)on )ps. By providing easy access to this informa)on, PTs can help 

pa)ents beZer understand their condi)ons and treatment plans, leading to 

increased adherence and improved outcomes. 

Social media offers interac)ve tools, such as live Q&A sessions, webinars, and 

instruc)onal videos, which engage pa)ents in their own care. These resources 

enable pa)ents to ask ques)ons, clarify doubts, and learn at their own pace, 

fostering a deeper understanding of their treatment. 

PTs can use social media to provide ongoing mo)va)on and support to pa)ents 

throughout their rehabilita)on journey. Regular updates, encouraging messages, 

and success stories shared on social media can help keep pa)ents mo)vated and 

commiZed to their therapy programs. 
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Strengthening Professional CollaboraAon and Networking 

Social media connects PTs with colleagues and experts from around the world, 

facilita)ng the exchange of knowledge, ideas, and best prac)ces. This global 

network allows PTs to stay informed about the latest research, treatment 

techniques, and innova)ons in the field, ul)mately enhancing the quality of care 

they provide. Social media plaHorms provide opportuni)es for PTs to seek advice, 

share experiences, and offer support to one another. This peer-to-peer interac)on 

fosters a sense of community and can be especially beneficial for early-career PTs 

looking for mentorship and guidance. 

Social media facilitates collabora)on between PTs and other healthcare 

professionals, such as physicians, occupa)onal therapists, and nutri)onists. This 

interdisciplinary approach can lead to more comprehensive and coordinated care 

plans, improving pa)ent outcomes and overall sa)sfac)on. 

Building and PromoAng the Physical Therapy Profession 

Social media enables PTs to raise awareness about the benefits of physical therapy 

and its role in healthcare. By sharing success stories, pa)ent tes)monials, and 

educa)onal content, PTs can help the public beZer understand the importance of 

physical therapy in preven)ng and trea)ng injuries, managing chronic condi)ons, 

and improving overall health. 

PTs can leverage social media to advocate for health policies, promote public 

health ini)a)ves, and engage in community outreach. These ac)vi)es not only 

contribute to the well-being of the community but also posi)on PTs as leaders in 

the healthcare industry. 

By ac)vely par)cipa)ng in online discussions, sharing insights, and contribu)ng to 

professional groups, PTs can build their personal and professional brand. This 
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visibility can lead to recogni)on within the field, opportuni)es for career 

advancement, and an enhanced reputa)on as an expert in physical therapy. 

Improving PaAent-Provider CommunicaAon 

Social media provides an addi)onal channel for PTs to communicate with their 

pa)ents outside of tradi)onal clinical selngs. Pa)ents can ask ques)ons, report 

progress, and receive )mely feedback from their PTs, which can enhance the 

con)nuity of care and reduce the need for unnecessary appointments. 

Engaging with pa)ents on social media can help build stronger, more personalized 

rela)onships. PTs can beZer understand their pa)ents' needs, preferences, and 

concerns, which can lead to more tailored and effec)ve treatment plans. Social 

media plaHorms allow PTs to create interac)ve content, such as polls, challenges, 

and contests, which encourage pa)ent par)cipa)on and engagement. This ac)ve 

involvement can lead to a more posi)ve therapy experience and beZer long-term 

outcomes. 

Access to ConAnuing EducaAon and Professional Development 

Social media is a valuable resource for con)nuing educa)on, offering access to 

webinars, online courses, and professional development groups. PTs can stay up-

to-date with the latest evidence-based prac)ces, learn new techniques, and earn 

con)nuing educa)on credits through these plaHorms. 

PTs can join specialized groups and forums on social media that focus on specific 

areas of interest, such as sports rehabilita)on, pediatric therapy, or geriatrics. 

These communi)es provide a space for sharing knowledge, discussing challenges, 

and staying informed about advancements in the field. 

Social media allows PTs to easily share and access a wide range of resources, 

including research ar)cles, clinical guidelines, and pa)ent educa)on materials. 
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This sharing culture promotes a collabora)ve approach to learning and helps PTs 

stay informed about best prac)ces in physical therapy. 

The integra)on of social media into physical therapy care offers numerous posi)ve 

effects, from enhancing pa)ent educa)on and engagement to fostering 

professional collabora)on and development. By leveraging the power of social 

media, PTs can improve pa)ent outcomes, build stronger rela)onships, and 

elevate the profession as a whole. As social media con)nues to evolve, its role in 

physical therapy will likely expand, offering even more opportuni)es to innovate 

and improve care. 

Nega)ve Effects1,9 

While social media offers numerous benefits in healthcare, its use also presents 

significant challenges and poten)al drawbacks. The rapid and widespread nature 

of social media can lead to issues that impact pa)ent care, professional integrity, 

and public health. This sec)on will explore the nega)ve effects of social media in 

healthcare, focusing on privacy concerns, misinforma)on, professional 

boundaries, and the psychological impact on both pa)ents and healthcare 

providers. 

Privacy and ConfidenAality Risks 

Social media increases the risk of inadvertently viola)ng pa)ent privacy. Even 

seemingly innocuous posts, such as sharing pa)ent stories or clinical experiences, 

can reveal iden)fiable informa)on if not carefully managed. Breaches of 

confiden)ality can result in legal consequences, damage to the provider’s 

reputa)on, and a loss of pa)ent trust. 

Social media plaHorms are not designed to handle sensi)ve health informa)on 

securely. If healthcare providers or pa)ents share medical informa)on on these 

 31



plaHorms, there is a risk of data breaches, unauthorized access, and misuse of 

personal health data. These risks are exacerbated by the lack of robust security 

measures on many social media plaHorms. 

The informal and fast-paced nature of social media can lead to uninten)onal 

disclosures. For example, healthcare providers might discuss cases or share 

images without realizing that iden)fiable details are visible, compromising pa)ent 

confiden)ality. 

Spread of MisinformaAon 

Social media is a breeding ground for misinforma)on, especially concerning 

health-related topics. During the COVID-19 pandemic, for instance, false 

informa)on about treatments, vaccines, and the virus itself spread rapidly, leading 

to confusion, fear, and poor health decisions. The challenge of comba)ng 

misinforma)on is significant, as it omen spreads faster than correc)ons or 

accurate informa)on. 

On social media, anyone can share health advice, regardless of their qualifica)ons. 

This has led to the rise of self-proclaimed experts who provide unverified and 

some)mes dangerous health advice. Pa)ents who follow such advice may delay 

seeking proper medical treatment or engage in harmful prac)ces. 

The widespread dissemina)on of health misinforma)on on social media can 

erode public trust in healthcare professionals and ins)tu)ons. When the public is 

exposed to conflic)ng informa)on, it becomes harder to discern credible sources, 

leading to skep)cism and reluctance to follow professional medical advice. 

Blurring of Professional Boundaries 

Social media can blur the lines between professional and personal rela)onships. 

Healthcare providers may find themselves interac)ng with pa)ents in ways that 
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could be deemed unprofessional or inappropriate. For example, friending pa)ents 

on social media or engaging in informal communica)on can undermine 

professional boundaries and poten)ally harm the therapeu)c rela)onship. 

The casual nature of social media can lead to unprofessional behavior by 

healthcare providers, such as pos)ng personal opinions, engaging in heated 

debates, or sharing content that could be perceived as offensive. Such behavior 

can damage the provider’s professional reputa)on and, by extension, the 

reputa)on of the healthcare ins)tu)on. 

Social media can also make it challenging for healthcare providers to maintain 

objec)vity. Engaging with pa)ents on social plaHorms may lead to favori)sm or 

bias, which can affect clinical judgment and the quality of care provided. 

Psychological Impact on Healthcare Providers 

The pressure to maintain an ac)ve and professional social media presence can 

contribute to burnout and stress among healthcare providers. The constant 

demand for engagement, the need to manage online reputa)ons, and exposure to 

nega)ve feedback or cri)cism can take a toll on mental health. 

Healthcare professionals are not immune to cyberbullying or harassment on social 

media. Nega)ve comments, personal aZacks, and online trolling can lead to 

significant emo)onal distress, affec)ng both personal well-being and professional 

performance. 

The )me and aZen)on required to manage social media accounts can distract 

healthcare providers from their primary clinical du)es. This distrac)on can lead to 

reduced focus on pa)ent care, poten)ally compromising the quality of service 

delivered. 
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Impact on PaAent Behavior and Health Outcomes 

Pa)ents who rely on social media for health informa)on may be misled by 

inaccurate or incomplete advice. This misinforma)on can result in poor health 

decisions, such as using unproven treatments, avoiding necessary medical care, or 

misunderstanding medical advice provided by healthcare professionals. 

Constant exposure to health-related content on social media can lead to increased 

anxiety and stress, par)cularly in vulnerable individuals. Pa)ents may become 

overly concerned about their health, engage in unnecessary medical 

interven)ons, or develop hypochondriac tendencies due to the overwhelming 

amount of health informa)on available online. 

Pa)ents who encounter conflic)ng informa)on on social media may ques)on or 

disregard the advice of their healthcare providers. This skep)cism can undermine 

the pa)ent-provider rela)onship and lead to non-compliance with treatment 

plans, ul)mately affec)ng health outcomes. 

While social media offers valuable tools for communica)on and engagement in 

healthcare, it also presents significant risks that must be carefully managed. 

Privacy concerns, the spread of misinforma)on, blurred professional boundaries, 

and the psychological impact on both providers and pa)ents are all cri)cal issues 

that need to be addressed. Healthcare professionals must navigate these 

challenges responsibly, ensuring that their use of social media upholds the highest 

standards of ethics, professionalism, and pa)ent care. 

The Effects of COVID on Social Media Use in Healthcare10,11 

The COVID-19 pandemic drama)cally accelerated the use of social media across 

various sectors, including healthcare. Social media emerged as a crucial tool for 

communica)on, informa)on dissemina)on, and pa)ent engagement. 
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Rapid DisseminaAon of Public Health InformaAon 

During the early stages of the pandemic, social media plaHorms became essen)al 

for rapidly dissemina)ng cri)cal public health informa)on. Governments, health 

organiza)ons, and healthcare professionals used these plaHorms to share real-

)me updates on COVID-19 cases, safety protocols, and vaccina)on campaigns. 

This immediate access to informa)on helped the public stay informed and make 

)mely decisions about their health and safety. Alongside the spread of accurate 

informa)on, the pandemic also saw a surge in misinforma)on about COVID-19. 

Healthcare professionals and organiza)ons took to social media to debunk myths, 

clarify misunderstandings, and provide evidence-based guidance. This proac)ve 

approach helped mi)gate the spread of false informa)on and promoted public 

trust in healthcare authori)es. 

Increased PaAent Engagement and Virtual Care 

The need for social distancing led to a rapid adop)on of telehealth services, with 

social media playing a complementary role in pa)ent engagement. Healthcare 

providers used social media to inform pa)ents about telehealth op)ons, guide 

them through the process, and provide follow-up care. This integra)on of social 

media and telehealth expanded access to care, especially for those in remote or 

underserved areas. 

Professional CollaboraAon and InformaAon Sharing 

The pandemic underscored the importance of global collabora)on among 

healthcare professionals. Social media enabled doctors, researchers, and 

healthcare workers worldwide to share insights, research findings, and clinical 

experiences. This real-)me exchange of informa)on contributed to a faster 

understanding of the virus, the development of treatment protocols, and the 

dissemina)on of best prac)ces. With tradi)onal conferences and training sessions 
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canceled or moved online, social media became a key plaHorm for con)nuing 

educa)on. Webinars, online courses, and virtual conferences shared on social 

media allowed healthcare professionals to stay up-to-date with the latest 

developments in COVID-19 treatment and care, as well as other areas of 

medicine. Social media also served as a plaHorm for healthcare professionals to 

advocate for resources, share their experiences from the front lines, and provide 

peer support during a )me of unprecedented stress and uncertainty. This sense of 

community helped professionals cope with the emo)onal and physical toll of the 

pandemic. 

Public Health Campaigns and Vaccine Awareness 

As vaccines became available, social media played a crucial role in promo)ng 

vaccine awareness and acceptance. Healthcare providers and organiza)ons used 

social media campaigns to educate the public about the benefits of vaccina)on, 

address vaccine hesitancy, and provide accurate informa)on about vaccine safety 

and efficacy. These campaigns were instrumental in achieving higher vaccina)on 

rates and moving toward herd immunity. Beyond vaccina)on, social media was 

used to encourage other health behaviors cri)cal to managing the pandemic, such 

as mask-wearing, hand hygiene, and social distancing. Influencers, public figures, 

and healthcare professionals alike contributed to these campaigns, helping to 

normalize these behaviors and protect public health. 

Challenges and ConsideraAons 

The sheer volume of informa)on shared on social media during the pandemic 

some)mes led to informa)on overload, making it difficult for the public to discern 

reliable sources. This challenge highlighted the need for healthcare professionals 

to guide pa)ents toward credible informa)on and to advocate for digital literacy. 

The increased use of social media in healthcare during the pandemic also raised 
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ethical concerns, par)cularly regarding pa)ent privacy, data security, and the 

spread of misinforma)on. The constant exposure to pandemic-related content on 

social media contributed to increased stress and anxiety for both healthcare 

professionals and the public. While social media offered support networks, it also 

amplified fears and uncertain)es, underscoring the need for mental health 

resources and interven)ons. 

The COVID-19 pandemic significantly increased the use of social media in 

healthcare, highligh)ng its poten)al as a tool for communica)on, pa)ent 

engagement, and professional collabora)on. While the pandemic accelerated the 

adop)on of social media in these areas, it also brought to light challenges that 

must be addressed to ensure its responsible and effec)ve use. Moving forward, 

the lessons learned during the pandemic will con)nue to shape the role of social 

media in healthcare, influencing how informa)on is shared, care is delivered, and 

communi)es are supported in )mes of crisis and beyond. 

The Role of Ar)ficial Intelligence12–14 

Ar)ficial Intelligence (AI) is increasingly transforming various sectors, and its 

integra)on into social media and healthcare is having a profound impact. In 

healthcare, AI-powered tools are being used to enhance pa)ent care, streamline 

administra)ve processes, and improve health outcomes. On social media, AI is 

driving content cura)on, user engagement, and the dissemina)on of health 

informa)on. This sec)on explores the role of AI in these areas, highligh)ng both 

the opportuni)es and challenges it presents. 

Enhancing Healthcare CommunicaAon 

AI algorithms on social media plaHorms analyze user behavior and preferences to 

deliver personalized health-related content. This can include tailored health )ps, 
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relevant ar)cles, and reminders for health check-ups, helping users engage with 

informa)on that is most per)nent to their needs. 

AI enables more effec)ve targe)ng of public health campaigns on social media. By 

analyzing demographic data, user interests, and online behavior, AI can help 

healthcare organiza)ons deliver messages to specific audiences, increasing the 

reach and impact of these campaigns. For example, AI can iden)fy groups at 

higher risk for certain condi)ons and ensure they receive targeted educa)onal 

content. 

AI tools can analyze large volumes of social media data to iden)fy emerging 

health trends and poten)al outbreaks. By monitoring keywords, hashtags, and 

user posts, AI can detect paZerns that signal the spread of diseases or changes in 

public health behavior. This real-)me analysis allows health authori)es to respond 

quickly to poten)al public health threats. 

AI plays a crucial role in iden)fying and countering health misinforma)on on social 

media. Machine learning algorithms can scan content for false or misleading 

informa)on, flagging it for review or removal. AI can also suggest fact-checked 

sources and provide users with accurate informa)on, helping to reduce the spread 

of harmful misinforma)on. 

Transforming PaAent Care 

AI is revolu)onizing diagnos)cs by enabling faster and more accurate 

iden)fica)on of diseases. Machine learning models can analyze medical images, 

lab results, and pa)ent records to detect condi)ons such as cancer, heart disease, 

and neurological disorders. AI’s ability to process vast amounts of data quickly 

helps healthcare providers make more informed decisions and ini)ate treatment 

earlier. 
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AI algorithms can predict pa)ent outcomes based on historical data and current 

health indicators. This predic)ve capability allows for more personalized 

treatment plans, as AI can suggest interven)ons tailored to an individual’s unique 

gene)c makeup, lifestyle, and medical history. Personalized medicine, supported 

by AI, improves treatment efficacy and reduces adverse effects. 

AI-powered virtual health assistants, such as chatbots and voice-ac)vated tools, 

are increasingly being used to support pa)ent care. These assistants can answer 

common health ques)ons, provide medica)on reminders, schedule 

appointments, and even monitor symptoms. By offering 24/7 support, virtual 

assistants enhance pa)ent engagement and alleviate the burden on healthcare 

providers. 

AI is also being used to streamline administra)ve tasks in healthcare, such as 

pa)ent scheduling, billing, and electronic health record management. Automa)on 

of these tasks reduces the administra)ve burden on healthcare providers, 

allowing them to focus more on pa)ent care. AI-driven tools can also improve the 

accuracy and efficiency of data entry, reducing errors and improving overall 

healthcare delivery. 

IntegraAon of AI in Social Media and Healthcare 

The integra)on of AI with telemedicine plaHorms is expanding the capabili)es of 

remote healthcare. AI can analyze pa)ent data collected via telehealth visits and 

wearable devices, providing insights that guide virtual consulta)ons. Social media 

plaHorms, combined with AI, can facilitate telemedicine by connec)ng pa)ents 

with healthcare providers and offering real-)me support. 

Social media plaHorms use AI to enhance pa)ent engagement by sugges)ng 

relevant health communi)es, content, and discussions. Pa)ents can connect with 

others who have similar health concerns, share experiences, and access AI-
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curated resources that support their health journey. AI-driven engagement 

strategies on social media can lead to beZer pa)ent outcomes by fostering a 

sense of community and support. 

AI tools integrated with social media are increasingly being used for public health 

surveillance. By analyzing posts, comments, and other user-generated content, AI 

can iden)fy early signs of epidemics, monitor the spread of diseases, and assess 

public sen)ment toward health policies. This informa)on is valuable for health 

authori)es in planning and responding to public health challenges. 

Challenges and Ethical ConsideraAons 

One of the significant challenges of AI in social media and healthcare is the 

poten)al for bias in algorithms. AI systems are trained on data that may reflect 

exis)ng biases, leading to unfair treatment recommenda)ons or the unequal 

targe)ng of health campaigns. Addressing bias in AI requires careful design, 

ongoing monitoring, and the inclusion of diverse data sets to ensure fairness and 

equity. 

The use of AI in healthcare and social media raises concerns about privacy and 

data security. AI systems require access to large amounts of personal data to 

func)on effec)vely, but this also increases the risk of data breaches and 

unauthorized access. Ensuring that AI systems comply with privacy regula)ons, 

such as HIPAA, and implemen)ng robust security measures is essen)al to protect 

pa)ent informa)on. 

AI decision-making processes can be opaque, making it difficult for users and 

healthcare providers to understand how certain conclusions or recommenda)ons 

are reached. Ensuring transparency in AI algorithms and maintaining 

accountability for AI-driven decisions are crucial to building trust among pa)ents 

and healthcare professionals. 
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The ethical implica)ons of using AI on social media, especially in healthcare 

contexts, are complex. For example, AI-driven health content recommenda)ons 

might inadvertently priori)ze commercial interests over pa)ent well-being. Ethical 

guidelines must be established to ensure that AI is used responsibly, with a focus 

on promo)ng health and well-being rather than exploi)ng user data for profit. 

Ar)ficial Intelligence is playing an increasingly important role in both social media 

and healthcare, offering opportuni)es to enhance pa)ent care, improve public 

health, and streamline healthcare opera)ons. However, these benefits come with 

significant challenges, par)cularly related to privacy, bias, and ethical use. As AI 

con)nues to evolve, it will be crucial for healthcare professionals and 

policymakers to address these challenges, ensuring that AI is used in a way that is 

both effec)ve and ethically sound. 

Sec)on 2 Key Words 

Pa)ent Confiden)ality - The ethical and legal duty of healthcare professionals to 

protect personal informa)on about a pa)ent's health, treatment, and medical 

history from being disclosed to unauthorized individuals or en))es 

Ar)ficial Intelligence – AI; refers to the field of computer science focused on 

crea)ng systems and technologies capable of performing tasks that typically 

require human intelligence 

Sec)on 2 Summary 

Social media has fundamentally transformed healthcare delivery, including in 

physical therapy. PlaHorms such as Facebook, Instagram, TwiZer, and LinkedIn 

have given physical therapists and assistants new and expansive ways to connect 

with pa)ents, colleagues, and the public. This sec)on has examined the diverse 
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impacts of social media on physical therapy care, showcasing both the 

opportuni)es it presents and the challenges it entails. 

Regula)ons Regarding Social Media11,15 
As social media becomes increasingly integrated into healthcare, it is essen)al for 

physical therapists and physical therapist assistants to navigate the regula)ons of 

its use. This sec)on will explore the key regula)ons and guidelines that shape how 

professionals in the field engage with social media. This sec)on will begin by 

examining state-specific regula)ons that address professional conduct and pa)ent 

privacy online. Next, it will delve into HIPAA regula)ons, which provide cri)cal 

standards for protec)ng pa)ent informa)on in the digital age. The use of 

adver)sing and solici)ng via social media will also be discussed, highligh)ng the 

legal and ethical considera)ons involved. It will review the American Physical 

Therapy Associa)on's (APTA) stance on social media use, offering guidance on 

maintaining professionalism and ethical standards in this evolving communica)on 

form.  

State Regula)ons on Social Media 

State regula)ons governing the use of social media in healthcare, including 

physical therapy, vary significantly. These regula)ons are designed to protect 

pa)ent privacy, ensure professional conduct, and uphold ethical standards. 

Licensing Boards and Social Media Policies16,17 

Many state licensing boards have established guidelines or policies that address 

the use of social media by healthcare professionals. These regula)ons typically 

outline acceptable prac)ces for online interac)ons with pa)ents and the sharing 
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of clinical informa)on. Physical therapists must adhere to their state’s specific 

regula)ons to avoid poten)al legal issues and maintain professional integrity. 

The Texas Physical Therapy Board has issued specific guidelines for social media 

use by physical therapists, focusing on the protec)on of pa)ent informa)on and 

the maintenance of professional conduct online. The board advises physical 

therapists to avoid pos)ng any content that could be considered unprofessional or 

that might compromise pa)ent privacy. 

The North Carolina Board of Physical Therapy Examiners advises physical 

therapists to be cau)ous with social media, par)cularly regarding the discussion 

of pa)ent cases or treatment informa)on. The Board emphasizes that maintaining 

pa)ent privacy and upholding professional decorum are cri)cal. 

ConfidenAality and Professional Boundaries18,19 

State regula)ons omen emphasize the importance of maintaining pa)ent 

confiden)ality and professional boundaries in online interac)ons. Healthcare 

professionals are generally prohibited from discussing specific pa)ent cases or 

sharing iden)fiable pa)ent informa)on on social media. Failure to comply with 

these regula)ons can result in disciplinary ac)on, including fines or suspension of 

licensure. 

The California Board of Physical Therapy emphasizes the importance of 

maintaining pa)ent confiden)ality and professional boundaries in online 

interac)ons. The board advises against engaging with pa)ents on personal social 

media accounts and sharing any iden)fiable pa)ent informa)on online. 

The New York State Educa>on Department’s Office of the Professions offers 

guidelines emphasizing the protec)on of pa)ent confiden)ality and the 

maintenance of professional boundaries. Healthcare providers are advised to 
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avoid pos)ng or sharing any pa)ent informa)on and to ensure that their online 

conduct reflects their professional responsibili)es. 

ReporAng ViolaAons 

States may have procedures for repor)ng viola)ons of social media regula)ons. 

Healthcare professionals who observe unethical or illegal behavior related to 

social media within their prac)ce or among their peers are encouraged to report 

such instances to the appropriate regulatory authori)es. This authority is typically 

the state board of physical therapy that the licensee is prac)cing in.  

HIPAA Regula)ons15,20 

New regula)ons and evolving guidelines are increasingly focused on respec)ng 

HIPAA (Health Insurance Portability and Accountability Act) and pa)ent choices 

regarding social media use. These efforts are aimed at safeguarding pa)ent 

privacy while allowing physical therapists to engage in ethical and effec)ve social 

media prac)ces. 

Stricter Enforcement of HIPAA Compliance 

Regulatory bodies are increasingly monitoring social media plaHorms to ensure 

that physical therapists comply with HIPAA. This includes ensuring that no 

Protected Health Informa)on (PHI) is disclosed without explicit pa)ent consent. 

Even indirect iden)fiers (Images of a clinic where a pa)ent can be recognized) are 

scru)nized. 

The penal)es for HIPAA viola)ons are becoming more stringent, especially in 

cases where pa)ent informa)on is shared on social media without proper 

authoriza)on. Fines and disciplinary ac)ons are increasingly common for non-

compliance, typically issued by state boards of physical therapy. 
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Clear Guidelines on PaAent Consent 

Regula)ons require that physical therapists obtain informed consent from pa)ents 

before sharing any content related to them on social media. This consent must be 

explicit, documented, and specific to the intended use, ensuring that pa)ents fully 

understand how their informa)on or images will be used. New guidelines 

encourage the use of opt-in policies, where pa)ents proac)vely agree to have 

their experiences shared on social media. This approach respects pa)ent 

autonomy and ensures that their choices are fully respected. 

EducaAonal IniAaAves for Physical Therapists 

Many professional organiza)ons and licensing boards now require or strongly 

encourage physical therapists to undergo training on the ethical use of social 

media. This includes understanding the nuances of HIPAA, pa)ent confiden)ality, 

and the impact of digital content on pa)ent trust. Training omen covers best 

prac)ces for engaging with pa)ents online, including how to handle pa)ent 

inquiries via social media, how to avoid discussing specific cases, and how to 

promote services without viola)ng privacy regula)ons. 

Enhanced Transparency in Social Media Policies 

Regula)ons increasingly require physical therapy prac)ces to be transparent 

about their social media policies. Pa)ents should be informed about how their 

informa)on could be used and have the right to decline par)cipa)on without any 

impact on their care. Prac)ces are encouraged or required to develop and publicly 

share social media policies that outline how pa)ent informa)on will be protected, 

how consent is obtained, and what steps are taken to ensure HIPAA compliance. 
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Evolving Pla>orm-Specific Guidelines 

Social media plaHorms are also upda)ng their guidelines to help healthcare 

providers, including physical therapists, comply with HIPAA. These plaHorms may 

offer features like secure messaging or restricted audience selngs to help 

manage pa)ent interac)ons more securely. New regula)ons emphasize the 

importance of repor)ng any breaches of pa)ent privacy on social media. Physical 

therapists are encouraged to have protocols in place to quickly address and rec)fy 

any accidental disclosures. 

Focus on Professionalism and PaAent-Centered Care 

New regula)ons stress the importance of maintaining professionalism on social 

media while respec)ng pa)ent choices. Physical therapists are encouraged to 

share general health informa)on, educa)onal content, and prac)ce updates 

without compromising pa)ent privacy. 

There is a growing emphasis on ensuring that social media content is pa)ent-

centered, meaning it should focus on empowering pa)ents with knowledge and 

resources rather than exploi)ng their stories for promo)onal purposes. 

These regula)ons and guidelines are designed to protect pa)ent privacy in an 

increasingly digital world, while also allowing physical therapists to engage with 

their communi)es ethically and effec)vely on social media. As the landscape 

con)nues to evolve, staying informed and compliant will be key to maintaining 

trust and professionalism in the physical therapy profession. 

Use of Adver)sing and Solici)ng via Social Media10,20,21 

Regula)ons concerning the use of adver)sing and solici)ng via social media in 

healthcare are cri)cal to ensure ethical prac)ces and compliance with legal 
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standards. This sec)on contains a breakdown of some key regula)ons and 

guidelines. 

Federal Trade Commission (FTC) Guidelines  

Healthcare providers must ensure that all claims made on social media are 

truthful and not misleading. The FTC requires that any claims, especially health-

related ones, must be substan)ated by scien)fic evidence. 

If a healthcare provider is endorsing a product or service on social media, they 

must disclose any material connec)ons (payments or gims) with the company 

behind the product or service. This applies to influencers in the healthcare space 

as well. All endorsements and tes)monials must reflect the honest opinions of the 

endorsers and must not be misleading. 

Health Insurance Portability and Accountability Act (HIPAA)  

Healthcare providers must ensure that no Protected Health Informa)on (PHI) is 

disclosed on social media without pa)ent consent. Even seemingly innocuous 

posts could violate HIPAA if they contain enough informa)on to iden)fy a pa)ent. 

Explicit pa)ent consent must be obtained before sharing any pa)ent stories, 

images, or tes)monials on social media. 

Professional Licensing Boards 

Many professional licensing boards have specific guidelines regarding adver)sing, 

requiring that it be factual, non-decep)ve, and in line with the professional code 

of ethics. Solici)ng pa)ents via social media can be heavily regulated. For 

example, aggressive solicita)on prac)ces may be seen as unprofessional conduct 

and could lead to disciplinary ac)on. This varies per state board and regula)ons. 

Making false or exaggerated claims about the efficacy of treatments or services is 

omen prohibited and can lead to disciplinary ac)ons. 
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Social Media Pla>orm Policies 

Social media plaHorms like Facebook, Instagram, and TwiZer have their own rules 

regarding the adver)sing of healthcare services and products. Providers must 

comply with these rules, which omen include prohibi)ons on certain types of 

health-related adver)sing (for example, unapproved supplements). 

These regula)ons are designed to protect pa)ents and ensure that healthcare 

adver)sing on social media is conducted in an ethical and professional manner. 

Healthcare providers should always consult legal counsel or professional 

guidelines to ensure compliance with these rules. 

The APTA’s Stance22,23 

The American Physical Therapy Associa)on (APTA) has provided guidance on the 

use of social media by physical therapists, emphasizing professionalism, ethical 

behavior, and the protec)on of pa)ent privacy. The APTA recognizes the value of 

social media as a tool for communica)on, educa)on, and professional networking 

but stresses that its use must align with the ethical standards of the profession. 

This sec)on contains key points regarding the stance of the APTA on social media 

use in physical therapy care. A lot of these points can be found within the APTA 

Code of Ethics as well. 

Professionalism 

The APTA advises physical therapists to maintain a professional online presence 

that reflects well on the individual and the profession. This includes being mindful 

of the content shared, the tone used, and the poten)al impact on their reputa)on 

and that of the physical therapy profession. 
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Ethical Conduct 

Social media ac)vi)es should be consistent with the APTA’s Code of Ethics for the 

Physical Therapist and Standards of Ethical Conduct for the Physical Therapist 

Assistant. This includes avoiding any behavior that could be seen as 

unprofessional or unethical, such as making misleading claims, engaging in online 

conflicts, or sharing inappropriate content. 

PaAent Privacy and HIPAA Compliance 

The APTA stresses the importance of protec)ng pa)ent privacy in all social media 

interac)ons. Physical therapists must comply with HIPAA regula)ons, ensuring 

that no pa)ent informa)on is shared online without explicit consent. Even with 

consent, the APTA advises careful considera)on of the poten)al implica)ons of 

sharing pa)ent-related content. 

Boundaries Between Personal and Professional Life 

The APTA encourages physical therapists to maintain clear boundaries between 

their personal and professional lives on social media. This might involve using 

separate accounts for personal and professional use or being cau)ous about 

sharing personal opinions and content that could reflect on their professional role. 

Engagement and CommunicaAon 

When engaging with pa)ents or the public on social media, physical therapists are 

advised to provide accurate, evidence-based informa)on. The APTA suggests that 

social media can be an effec)ve plaHorm for pa)ent educa)on, public health 

advocacy, and promo)ng the profession, as long as these ac)vi)es are conducted 

in a manner consistent with professional standards. 
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Social Media as a Learning and Networking Tool 

The APTA recognizes the poten)al of social media for professional development. 

Physical therapists are encouraged to use social media for networking with 

colleagues, par)cipa)ng in professional discussions, and staying updated on the 

latest research and trends in the field. 

Transparency and Disclosures 

The APTA supports transparency in social media use, par)cularly when it comes to 

endorsements or promo)onal content. Physical therapists should disclose any 

conflicts of interest or rela)onships with companies or products they endorse 

online. 

The APTA’s stance reflects a commitment to ensuring that physical therapists use 

social media responsibly, balancing the benefits of online engagement with the 

need to uphold the highest standards of professionalism and ethics. 

Sec)on 3 Key Words 

Protected Health Informa)on (PHI) - Any informa)on in a medical record or 

designated record set that can be used to iden)fy an individual and that was 

created, used, or disclosed in the course of providing a healthcare service, such as 

diagnosis or treatment 

Federal Trade Commission (FTC) Guidelines - Provides guidelines that are crucial 

for ensuring that adver)sing, marke)ng, and promo)onal prac)ces are truthful, 

fair, and not misleading 
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Sec)on 3 Summary 

As social media con)nues to play a larger role in healthcare, it is crucial for 

physical therapists and physical therapist assistants to carefully navigate the 

regula)ons governing its use. This sec)on has explored the key regula)ons and 

guidelines that shape professional conduct and pa)ent privacy online, including 

state-specific rules and HIPAA standards. Addi)onally, it has addressed the legal 

and ethical considera)ons of adver)sing and solici)ng via social media. Finally, the 

American Physical Therapy Associa)on's stance on social media use was reviewed, 

offering guidance on upholding professionalism and ethical standards in this 

evolving form of communica)on. 

Case Study 
Dr. Emily Smith is a licensed physical therapist with a growing online presence. She 

uses social media plaHorms like Instagram and Facebook to educate the public on 

physical therapy techniques, share success stories from her clinic, and promote 

healthy lifestyles. Her posts omen include images and videos of her pa)ents 

performing exercises, with their consent, to demonstrate effec)ve rehabilita)on 

strategies. One day, Dr. Smith receives a message from a former pa)ent, Sarah, 

who expresses concern about a recent post. Sarah recognizes herself in one of the 

videos, even though her face is not fully visible, and feels uncomfortable that her 

case was shared online. She had signed a general consent form but now realizes 

she did not fully understand how her informa)on would be used. Sarah requests 

that the post be removed immediately. Dr. Smith faces a dilemma. She has 

received posi)ve feedback on the post from her followers, who found the 

demonstra)on helpful. However, she is concerned about Sarah's feelings and the 

ethical implica)ons of sharing pa)ent informa)on online, even with consent. Dr. 
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Smith must decide how to handle the situa)on in a way that respects Sarah's 

privacy and upholds professional standards. 

Reflec)on Ques)ons 

1. What are the ethical considera)ons involved in Dr. Smith’s use of social 

media to share pa)ent informa)on? 

2. How should Dr. Smith respond to Sarah's request to remove the post, and 

what steps should she take to prevent similar issues in the future? 

3. What poten)al consequences could arise from sharing pa)ent informa)on 

on social media, even with consent? 

4. What best prac)ces can physical therapists follow to use social media 

responsibly while s)ll engaging with their audience? 

5. How can Dr. Smith balance the benefits of social media engagement with 

the ethical obliga)on to protect pa)ent privacy? 

Responses 

1. The primary ethical considera)ons include pa)ent confiden)ality, informed 

consent, and the poten)al for misinterpreta)on of informa)on. While Dr. 

Smith obtained consent, it is crucial that pa)ents fully understand what 

they are consen)ng to, including the poten)al reach and permanence of 

social media posts. Addi)onally, Dr. Smith must consider the impact on the 

pa)ent's trust and the broader implica)ons for the profession's reputa)on. 

2. Dr. Smith should immediately remove the post as requested by Sarah and 

apologize for any distress caused. She should also review her consent 

process, ensuring that pa)ents are fully informed about how their 
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informa)on will be used and that they understand they can withdraw 

consent at any )me. To prevent similar issues, Dr. Smith could implement a 

more specific consent form that explicitly addresses social media use and 

establish a policy of checking in with pa)ents before pos)ng any content 

that involves them. 

3. Poten)al consequences include breaches of pa)ent confiden)ality, damage 

to the pa)ent-provider rela)onship, legal ac)on for perceived HIPAA 

viola)ons, and harm to the physical therapist's professional reputa)on. 

Even with consent, pa)ents may later regret sharing their informa)on, or 

the public might misinterpret the content, leading to unintended 

consequences. Also, other pa)ents may feel less inclined to trust the 

therapist if they fear their informa)on might be shared online. 

4. Best prac)ces include obtaining explicit, informed consent that clearly 

outlines how pa)ent informa)on will be used, anonymizing pa)ent data to 

prevent iden)fica)on, regularly reviewing and upda)ng social media 

policies, educa)ng pa)ents about the poten)al reach and implica)ons of 

social media, and ensuring that content shared is accurate, evidence-based, 

and respecHul of pa)ent privacy. Physical therapists should also maintain a 

professional tone online and avoid sharing any content that could be 

perceived as exploita)ve or insensi)ve. 

5. Dr. Smith can balance these considera)ons by being selec)ve about the 

content she shares, focusing on educa)onal posts that do not involve 

pa)ent-specific informa)on or that use de-iden)fied case studies. When 

pa)ent stories are shared, she should ensure full transparency and obtain 

consent that is specific to each instance of content sharing. Addi)onally, she 

can engage with her audience through general advice, interac)ve Q&A 
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sessions, and discussions about physical therapy principles that do not 

involve personal pa)ent details. 

Conclusion 
Social media has become a powerful tool for physical therapists and physical 

therapist assistants, enabling unprecedented connec)ons with pa)ents, the 

sharing of knowledge, and the promo)on of the profession. However, it also 

brings unique ethical challenges, such as the poten)al blurring of professional and 

personal boundaries, risks to pa)ent confiden)ality, and the impact of shared 

informa)on on public health. This course has explored the ethical implica)ons of 

social media use in physical therapy, offering a framework for naviga)ng this 

complex environment responsibly. By examining real-world scenarios, discussing 

best prac)ces, and reviewing relevant regula)ons, PTs and PTAs may gain the 

knowledge and tools necessary to use social media in a manner that upholds the 

highest standards of the profession, ul)mately enhancing pa)ent care and 

professional development. 
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